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Traditional Market



New Business Model





E-Business Models

E-Shops

E-Commerce

E-Procurements

E-Malls

E-Auctions

E-Learning

Brokerages

Virtual Communities

Collaborations Platforms

Third Party Marketplaces

Value-Chain Service 
Providers

Telecommunication

Subscriptions













E-Commerce Advantages/Disadvantages

Reduced costs

Increased customer 
satisfaction

Broader customer base

Potentially higher sales

Convenience

Easier comparison shopping

Cost saving

Customized products

High-availability Web Site

Lost business

Fraud transactions

New competitors

Expensive returns

Not seeing the items 
directly







E-Commerce Infrastructure





Customer Relationship Management







Supply Chain Management







E-Commerce Classifications

Business to Business (B2B)
● Canon, HP, Dell

Business to Customer (B2C)
● Amazon, Walmart, BestBuy

Consumer to Consumer (C2C)
● E-Bay, Craiglist

Business to Government (B2G)



Components of EC

People
Trust

Marketing / Advertising Support



Online Payments





Mobile Commerce







NFC Technology



Mobile Coupon
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